
Core Competency—Oral Communication 
AY 2024-2025 

 

Term: FA2025 

Course: MGT333 

 

Course Learning Outcomes: 

By the end of this course, it is expected that the student will be able to: 

1. Understand the general ideas within International business management. 

2. Describe International Business Management theory and apply to practice. 

3. Discuss International Business Management theories from different perspectives. 

4. Discuss and justify individual’s interpretations of International Business Management cases logically, 
and within a team. 

5. Work through complex (organizational) problem-solving tasks as a team. 
 

Artifact:  Type of Student Assignment- Oral presentation (recorded) 

 

Assignment Instructions: 

In course syllabus- Presentation Video: 

Each student will be required to produce a case presentation video using ZOOM only. This is worth 20% 
of the total grade. The video should not be longer than 5 minutes and there should be no notes visible in 
the video feed except for PowerPoint slides. The student should be visible at all times when presenting 
and should be dressed in business casual or better. Feed free to edit the video if needed, but overall 
flow should be considered for the whole video presentation. The objective of the presentation video is 
to visually and verbally share your ideas and research (task question to be provided closer to date) in a 
thoughtful and organized manner. 
The presentation video should appear visually engaging and provide evidence in line with the content 
learned throughout the course. Videos will be graded on organization and structure, content, language, 
and delivery  

 

Assignment instructions- Presentation task: 



Your company plans to enter into a new market (select a country listed by other teams) next year. As an 
executive member and an international business expert, provide a presentation to your stakeholders 
about this project. Make sure to discuss about your company (background, business operations, 
international components) and the target market using research. Your presentation should include at 
least TWO concepts/theory covered in class to justify your ideas.  

·         Deadline: 12 December 11:55 pm 
·         Submission: Lamaku- Assignment tab 
·         3 academic references (minimum): Use both in-text citations and reference list 
·         Time limit: 4-5 min 

Other resources uploaded to LMS: 

● Youtube video on constructing presentations 

Verbal instructions: 

Verbal instructions provided 3 times during the semester (beginning, 1 week before the deadline, prior 
to submission date). Also, instructions given on how to construct Powerpoint slides, and feedback on 
drafts submitted for review. 

 

Methodology:   Two graders evaluated 10 (n = 10) presentations (using a random number generator) 
using the GE Oral Communication Rubric.   Scoring follows.   

Example table: 

 Organization 
and Structure 

Content Language Delivery 

Presentation 1      
Grader 1 3 1 4 4 
Grader 2 3 2 4 4 

     
Presentation 2      

Grader 1 3 1 4 4 
Grader 2 3 1 4 3 

     
Presentation 3      

Grader 1 3 1 3 3 
Grader 2 3 1 3 3 

     
Presentation 4     

Grader 1 3 1 4 3 
Grader 2 3 1 3 3 

     
Presentation 5      

Grader 1 3 1 4 3 
Grader 2 3 1 3 3 

     

https://hilo.hawaii.edu/blog/accreditation/core-competency-programmatic-assessment-indicators/oral-communication-rubric/


Presentation 6      
Grader 1 3 1 4 3 
Grader 2 3 1 4 3 

     
Presentation 7      

Grader 1 3 1 4 4 
Grader 2 3 1 4 4 

     
Presentation 8      

Grader 1 3 3 4 4 
Grader 2 4 4 4 4 

     
Presentation 9      

Grader 1 3 2 4 4 
Grader 2 3 3 4 4 

     
Presentation 10      

Grader 1 3 1 4 4 
Grader 2 3 1 3 3 

     
AVERAGE 

n =  10 
 

 
 

Rater 1: 3 
Rater 2: 3.1 

 
 

Rater 1: 1.3 
Rater 2: 1.6 

 
 

Rater 1: 3.9 
Rater 2: 3.6 

 
 

Rater 1: 3.6 
Rater 2: 3.4 

Inter-Rater = 
77.5% 

90% 70% 70% 80% 

 

Comments from Evaluators:   Students fell short of performance target (70%) at 3 or above in the 
Content category. It is suspected that AI use played a role in these content shortcomings, including 
failure to offer in-text citations. Faculty have tried in-person explanations to remedy this, and 
considered posting video instructions and examples.  

Action in response to data (closing the loop): Beginning in spring 2026, 3 half to full sessions to be 
dedicated to making the presentation video, writing up script, and conducting research.  


